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Submit your entries on or before 3/29/12. Winners will be awarded in June 2012.

See reverse for entry form and full rules.

*Must be between the ages of 12 and 18 to participate. Two winners will be chosen.

No Purchase Necessary. For complete Official Rules, send a self-addressed stamped ehopeSimr&ANIRTIR'Bood

Markets “Tell Us What’s Your Ultimate Kellogg’'s™ Pop-Tarts™ Flavor and Why” Contest, Attn: Rules, P.O. Box 7288, Kalamazoo, MI
49003-7288. All requests must be postmarked by 3/29/12 and received by 4/5/12. Begins 12/15/11; ends 3/29/12. Open to legal residents

of the States of Pennsylvania, Maryland, Virginia or West Virginia who are 12 years of age to 18 years of age. Void outside of PA, MD, VA, WV
and where otherwise prohibited. Subject to complete Official Rules also available at participating stores. Sponsor: Kellogg North America
Company, One Kellogg Square, Battle Creek, Ml 49016.



[ orrcnma-nrorw | Exeres3/29/12 | Entrant Information

NAME

GIANT® FOOD STORES/MARTIN'S® FOOD MARKETS
“TELL US WHAT'S YOUR ULTIMATE KELLOGG'S™
POP-TARTS™ FLAVOR AND WHY” CONTEST ADDRESS AFTY

Enter for a Chance to Win! ar. STATE
Promotion starts on 12,/15/11 and ends on 3/29/12 7P

AGE

Submit your idea on an 8.5” x 11" paper with this completed Parent/Legal Guardian
entry form and a maximum 200-word essay explaining why

you chose your flavor plus a drawing of your flavor to: NAME
GIANT® FOOD STORES/MARTIN'S® FOOD MARKETS “TELL US TELEPHONE
WHAT'S YOUR ULTIMATE KELLOGG'S™ POP-TARTS™ FLAVOR JDDRESS T
AND WHY” CONTEST, (if different from entrant)

P0. Box 7288, Kalamazoo, MI 49003-7288.

o Winners will be judged on how well the contest theme any
is captured, creativity, and uniqueness. 7P

®  Submit your entries on or before 3/29/12.
Winners will be awarded in June 2012. EMAIL ADDRESS

No purchase flecessary. o O I acknowledge the entrant's participation and have approved his or her entry.
A purchase does not improve your chances of winning. I'have also read and agree with the official rules.

Two Grand Prize winners will be selected. .
MARTINGS

GIANT® FOOD STORES/MARTIN'S® FOOD MARKETS “TELL US WHAT'S YOUR ULTIMATE KELLOGG'S™ POP-TARTS™ FLAVOR AND WHY" CONTEST
OFFICIAL RULES
NO PURCHASE NECESSARY TO ENTER OR WIN. VALID ONLY IN PENNSYLVANIA, MARYLAND, VIRGINIA AND WEST VIRGINIA. A PURCHASE DOES NOT IMPROVE YOUR CHANCES OF WINNING.

STATE

1. PROMOTION DESCRIPTION: The GIANT® Food Stores/MARTIN’S® Food Markets “Tell Us What's Your Ultimate Kellogg’s™ Pop-Tarts™ Flavor and Why” Contest (the “Contest”) is a maikin contest that begins 12,/15/11 and ends 3,/29,/12 (“Promotion
Period”). The Contest will consist of children who are 12 years of age fo 18 years of age competing against one another to create a new Kellogg’s® Pop-Tarts® touster pastry flavor for an opportunity o win a $500 gift card for themselves — and Kellogg Company will donate o laptop computer
to the A+ School Rewards Program (“Program”). Entry instructions and complete defails are more fully described below. At the condlusion of the Contest, there will be two (2) winners to be determined based on the judging riteria herein.

2. HOW TO ENTER: During the Promotion Period, eligible entrants must complete an official tear pad entry form found af participating GIANT® Food Stores or MARTIN'S® Food Markets in Pennsylvania, Maryland, Virginia and West Virginia to submit a new Kellogg’s® Pop-Tarts® tooster
pastry flovor. Entries must be completed by the entrant with the approval of their parent or legal guardian. Entries must include the following: a typed essay on an 8 4" x 11" piece of paper explaining what's your ultimate flavor and why you chose your flavor; @ hand-drawn picture of your new
Kellogg’s® Pop-Tarts® touster postry flavor; and o completed entry form. Essays must be typed in English and must be no more than two hundred (200) wards in length. Your essay should include a description of your new Kellogg’s® Pop-Tarts® touster pastry flavor and any special
ingredient(s) 1o be used to create it. Once your entry is completed, mail it in an envelope with sufficient postage affixed to: GIANT® Food Stores /MARTIN’S® Food Markets “Tell Us What's Your Ultimate Kellogg’s™ Pop-Tarts™ Flavor and Why” Contest, P0. Box
7287, Kalamazoo, MI 49003-7287. Entries must be postmarked by 3/29,/12 and received by 4,/5,/12. Sponsor is under no obligation to produce and/or market any new Kellogg’s® Pop-Tarts® touster pastry flavor submitted in this Contest. New flavor should not include any brand name
products outside Kellogg’s® family of products.

Limit one (1) entry per person for the Promotion Period. Kellogg North America Company (“Sponsor”) not responsible for lost, late, misdirected, illegible, incomplete, delayed, damaged, postage due or mutilated mail. No mechanically reproduced, altered, forged, or facsimile entries will be accepted.
All entries become the property of Sponsor and will not be refumed. Sponsor ot responsible for any change to mailing address and /or telephone number of entrants.

Entries may not include any images of trademark protected and,/or licensed properties. All entries must be original works, never previously published, must not infringe on any third party rights, and may not include content which is obscene, defamatory, or otherwise inappropriate for publication in
general circulation. By entering the Contest, the entrant and his/her parent o legal guardian agress to release their entry to the Sponsor and allow it the right to use, edit, or publish the entry without compensation (where permitted) and entrant’s parent or legal guardian assigns all rights, fitle and
interest in the submission to the Sponsor, and, if required, will sign any documents necessary to transfer copyright and rights of publicity. Submission of an enry further constitutes the consent of the entrant’s parent or legal guardian to irrevocably assign and transfer to Sponsor any all rights, fitle and
interest in the new flavor, including, without limitation, all copyrights and rights of publicity. All entry materials become the property of Sponsor and will not be retured.

3. ELIGIBILITY: Open to legal residents of the States of Pennsylvania, Maryland, Virginia or West Virginia who are 12 years of age to 18 years of age ot the time of entry. Employees, officers and directors of Kellogg North America Company, Giant Food Stores, LLC, Martin’s Food Markets, their
respective parent companies, subsidiaries, offiliates, advertising, promotion and other agencies (" collectively “Promotion Entifies”) and their immediate family members and/or those living in the same household of each are not eligible to participate. Void outside of PA, MD, VA, WV or where
otherwise prohibifed.

4. JUDGING PROCESS: Enties will be judged on or about 4/12,/12 by Sponsor or ifs designee, the judges in the Contest, whose decisions are final and binding. All Contest entries will be judged based on the following judging criteria taking the age of the enfrant info account: “how well the Contest
theme is captured by entrant” — 50%; creativity — 25%; uniqueness — 25%. There will be two (2) winners in the Contest. The entrant who receives the highest score and the entrant who receives the second highest score will be declared the Grand Prize winners. In the event of a tie, the entrant with
the highest score in “how well the Contest theme is captured by entrant” category will be declared the winner. Winners will be notified by phone, email and /or mail at Sponsor's discrefion.

5. PRIZES AND APPROXIMATE RETAIL VALUES (ARV): Two (2) Grand Prizes — A $500 Bankissued Pre-loaded Debit Card for each winner; and a Laptop Computer fo be donated by Kellogg Company to the A+ School Rewards Program (laptop computer to be awarded in the form of a $1,000
Electronics Retail Store Giff Card). Debit cards and giff cards are subject to the terms and conditions associated with their use. Total ARV of all prizes $1,000. Limit one (1) prize per person. Unclaimed prizes will not be awarded. All applicable federal, state, and local taxes on prize are the sole
tesponsibility of the prize winners.

6. GENERAL: For individual winners: The parent/legal guardian of each potential Grand Prize winner will be required to sign and refurn a notarized Affidavit of Eligibility /Liability Release and, where permitted by law, Publicity Release within ten (10) days ofter first nofification attempt. If prize
nofification or prize is retumed as non-deliverable, prize may be forfeited and an alterate winner may be selected as provided in these Official Rules. If Affidavit,/Releases are not refurned to Sponsor within ten (10) days of first nofification attempt, prize may be forfeited. For A+ School Rewards
Program prize winners: An authorized representative of the Program wil be required to sign and retum a notarized Affidovit of Eligibilty /Liability Release and, where permitted by law, Publicity Release within ten (10) days after frst notification attempt. If prize notification or prize is refumed as
non-deliverable, prize may be forfeited and an altemate winner may be selected as provided in these Official Rules. If Affidavit/Releases are not refurned by school administration representative to Sponsor within ten (10) days of first notification attempt, school prize may be forfeited. No

. dence will be ack 1. No cash equival bsfitutions or transfer of prize permitted except that Sponsor reserves the right to subsfitute a prize of equal or greater value in the event that an offered prize or any part thereof is unavailable. Subject to all federal, state and local

laws /regulations. Promotion Entities undertake no liability or responsiblity, and make no warranties, express or implied, with respect to the performance of the prize(s) awarded for any failure to perform or negligent performance of any service provider, of for any other risk, incident or damage, direct
or indirect, relating to or arising out of the Contest, including (but not limited to) accident, injury, death, damage or expense arising from or occurring during the use of the prize by the winner. Promotion Entities are not responsible for damage to a prize or loss of a prize after the prize has been
claimed. Acceptance of a prize shall be construed as and signify the winner's agresment and consent that Sponsor may use the winner's name, voice, likeness and /or prize information, without limitation, for promotional purposes without further consideration, review, approval or payment, where
allowed by law. By parficipating in this Contest, entrants agree fo be bound by the Official Rules and the decisions of the judges, which are final and binding in all respects. Sponsor is not responsible for any typographical or other error in printing, offering or announcement of prizes or in the
administration of the Contest. All entrants agree to release and forever discharge Promotion Entities, all their respective distrit dvertising, promotion and advertising agencies and their affiliates and subsidiaries and the respective employees, directors and officers of the foregoing entities from any
and all claims, demands, losses and liabilities, of any nature whatsoever, which they may now o hereafter assert, including but not limited to, claims for injury, death, damages, or illness arising out of or claimed to be arising out of the Contest entry, prize acceptance or use or misuse of the prize.
Information provided by the consumer will be used solely for the purposes of this Contest and will not be rented, sold, or relinquished.

7. For names of winners, send a self-addressed, stamped envelope by 6,/30/12 to: GIANT® Food Stores/MARTIN’S® Food Markets “Tell Us What's Your Ultimate Kellogg’s™ Pop-Tarts™ Flavor and Why” Contest, Attn: Winner's List, P0. Box 7288, Kalamazoo,
M1 49003-7288. Winner's st to be available after 4/30/12.

8. SPONSOR: Kellogg Company, One Kellogg Square, Battle Creek, MI 49016

®, ™, © 2011 Kellogg NA Co..



